(Insert Company logo)

Market Research and You

Thank you for taking part.
We asked you to help with our research because we are working for an organisation that needs to understand the people who are its ‘customers’.

How Market and Social Research works

Businesses and public bodies commission market and social research to get a reliable picture of the people who make up the ‘market’ for what they have to offer. Market and social research firms like ours do the job on a scientific basis. We select a representative cross-section of the public, so as to get the views of people in different age groups, occupations, etc. We have to give a high-quality service to keep the confidence of the businesses that use us. Our interviewers are trained to high professional and ethical standards.

Who benefits

Both sides gain from our work. The bodies who commission research learn about their ‘market’, so that they can offer what people need and want. The people who make up the ‘market’ get products or services that are designed to meet their wishes. But neither of them can get anything of value without the representatives of the ‘market’: the people who agree to tell us their ideas and opinions in interviews.

Our responsibilities, your rights

To make sure we interview a proper cross-section, we may ask you about your job, your income, or your age. The answers are strictly confidential; The Data Protection Act, 1998, guarantees they will be used only for purposes of the research. We ask for your name and address - so that we can contact some of the people interviewed to check that the interview was properly carried out.

Your details are kept confidential within the organisation; they will be given to someone else only if we have asked your permission and you have explicitly given it.

This interview was carried out by:
(Insert Interviewers name and IID number here)

Thank You

If you have been interviewed, please accept our thanks for your co-operation.

If you felt unable to take part in our research, thank you all the same for a courteous refusal.
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The Market Research Society (MRS) is the professional body for market and social researchers.





This project is being conducted by an MRS Company Partner. You can verify this by calling MRS Freephone 0500 39 69 99 and giving the name of the organisation that interviewed you.





Under the MRS Code of Conduct, you have the right: 


To know the purpose of the interview


To know who is interviewing you: The MRS Interviewer Identity Card gives the interviewer’s name, photograph and organisation


To end the interview at any point


To know that any personal information provided will only be used for the purposes about which you have been told





� HYPERLINK "http://www.mrs.org.uk" ��www.mrs.org.uk�











